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Expansion Opportunities
for Producers
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Here's what we learned
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producers.

Most producers
want to expand %

Almost all producers wanted to

increase their overall sales. Just over half of producers

(n=145) surveyed wanted to increase
their acreage under production.
(n=130)

Yes, increase sales

(95%) .
Yes, increase acerage

(56%)

(44%)

There are barriers to
expansion

Access to capital, land, and processing infrastructure were
the biggest barriers to expansion for 40% to 48% of producers.
Consumer education, increasing delivery and warehouse

capacity were barriers for between 35% and 38% of producers.

Removing barriers could lead to
substantial production increases

Respondents estimated that removing barriers to
production would more than double production in

meat and poultry.

" Removing barriers was also estimated to almost
double vegetable production.

Fruit production was estimated to increase by
about a third.
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Learn more about Ontario food hubs and sustainable food:
FLEdGEresearch.ca @FLEdGEresearch

This research was funded by the Ontario Ministry of Agriculture, Food and Rural Affairs and
Wilfrid Laurier University.




